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ABSTRACT

"The Effect of Two-Sided WOM to Comsumer’s Brand

Attitude and Purchase Intention in Online”

Kim, Kyung Ho

Dept. of Business Administration
Sogang University

Graduate School

The prior researches about the direction of online-WOM (Word of
Mouth)’s message have focused on differences between positive and
negative only. However in the real world, we can find that there are
WOMs which have mixed positive and negative messages. In this
article I named it two-sided WOM. This study has researched that
two—sided WOM as compared with one-sided WOM such as positive
has higher effect to consumer’s the brand attitude and purchase
intention. And in this research, I wanted to find the interaction effect
between two-sided WOM and brand reputation, as well as between
two-sided WOM and product knowledge.

The results are as followings.

First, when two-sided WOM including weak negative WOM was
presented, consumer’s brand attitude and purchase intention was higher

than one-sided WOM was presented. However when two-sided WOM



including strong negative WOM was presented, consumer’s brand
attitude and purchase intention was lower than one-sided WOM was
presented.

Sencond, there was no interaction effect between two-sided WOM
and brand reputation.

Third, I could find the interaction effect between two-sided WOM
and product knowledge. When consumer’s product knowledge was low,
the effect of two-sided WOM was stronger than consumer’s product
knowledge was high.

The theoretical as well as practical implications are also discussed.
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